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The National Museum of the Marine Corps 

took history on the road during this quarter, 

especially in May, supporting Marine Corps 

and service-wide initiatives.   

Locally, Visitor Services Marines and do-

cents supported Public Service Recognition  

Week on the Mall in Washington, D.C., and 

Joint Services Open House at Andrews Air 

Force Base. 

More than 100,000 visitors attended each 

event. NMMC Visitor Services Marines wore 

original WWII, Vietnam, and Global War on 

Terrorism uniforms and equipment to help 

portray the role of Marines throughout his-

tory and to discuss technological advance-

ments made during each war. 

The display featured uniforms and equip-

ment from 1775 to modern day and pro-

vided visitors a hands-on opportunity to 

examine the gear and ask questions. 

The Museum was also well represented in 

Chicago at the Corpsõ first-ever Marine 

Week, held 11ñ17 May.   

The week-long 

celebration was 

òEstablished to 

recognize the 

contributions of 

local Marine 

heroes, their 

families, and 

the cities from 

which they 

came,ó Com-

mandant James 

T .  Co n wa y 

wrote. òMarine 

Week  a lso 

showcases the 

rich history and 

traditions of our 

beloved Corps.ó 

NMMC showcased that rich history in a big 

way with an exhibit that reaches heights of 

15 feet, contains 20 reproductions of com-

bat art, history panels reminiscent of those 

in the Museum, and a video kiosk.   

The exhibit can certainly stand alone but 

for Marine Week was well enhanced with 

Marines in uniforms from WWI, WWII, Viet-

nam, and the Global War on Terrorism.   

These Devil Dogs were a big hit, enthusias-

tically sharing facts (and possibly a little 

lore) about the Marines they represented.  

There were many opportunities for the 

younger devil dogs to learn as well when 

they encountered Marines who had served 

in each of the wars they were representing.  
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NMMC on the Move 

AprilñJune 09 Highlights: 

 

* 141,391 people visited 

the Museum. 

* Museum docents con-

tributed more than 

4,500 hours . 

* A group of travel writers 

visited the Museum with 

the Prince William 

County Convention and 

Visitorsõ Bureau, gener-

ating more than 30 

earned media pieces 

nationwide about the 

Museum. 

* CWO2 Michael Faye 

swept the Marine Corps 

Combat Correspondent 

awards for combat art, 

taking 1st, 2d, and Hon-

orable Mention. 

* Sgt Kristopher Battles is 

deployed to Afghanistan 

in support of the Com-

bat Art Program. 

More than 

Scuttlebutté. 
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Uniforms and equipment on display at the Joint 

Services Open House gave visitors a hands-on 

look at the Marine Corps. 

Sgt Kristopher Battles stands 

beside some of his artwork 

displayed on the traveling 

exhibitõs tallest feature. 



 

 

I was recently asked to speak at a Presidential Classroom seminar at Georgetown University. These high school 

juniors and seniors had competed for slots in the program, which aims to groom future leaders with exposure to 

òreal lifeó scenarios.  My job was to talk about how museums preserve the legacy of leadership through collections 

and exhibitions.   Iõm betting that òCome on you sons of bitchesé.ó was the most colorful lecture title on the sylla-

bus.  Itõs easy for us to be passionate about what we do at the National Museum of the Marine Corps, for we are 

preserving incredible stories of sacrifice, victory, teamwork, and warrior spirit.  We do so through the artifacts we 

save and the interpretation we bring to those objects.  And we took to the streets with that message during this last 

quarter. 

 

If there was a theme to our work this spring, it was òreaching out.ó  Three major events lined up in perfect-storm 

style in May.  In support of the inaugural USMC-wide Marine Week, in record time, we designed a major traveling 

exhibition that showcases Marine Corps history and recent combat art and took on Chicago, along with hundreds of 

other Marine Corps assets.  Four of our Marines donned period uniforms and engaged in first-person historical in-

terpretation wherever they wentñand posed for plenty of photos with veterans and youngsters alike.  I wonõt be sur-

prised at all if in a few years we see a huge increase in the number of recruits from the Windy City, especially WMs! 

 

Closer to home, we took the Museumõs message to the Joint Armed Forces weekend at Andrews Air Force Base 

and to the mall in Washington, D.C., as part of Public Service Recognition Week.  Thousands of visitors glimpsed 

what awaits them at the Marine Corpsõ museumñand we were the only military museum there!  Spreading the mes-

sage about the Museum is a job we all share, and we love to hear from visitors who promise to recommend us to 

others.  In fact, our first monthõs data from our new on-line visitor survey tells us that nearly 70% of the visitors re-

sponding heard about us through word of mouth.  Knowing that many of us now òtext and typeó as much as we 

speak, weõve launched a Facebook page to give our friends one more way to help share their stories and enthusi-

asm about the Museum.   So, why are you still sitting there reading this?  Log on and become one of our Facebook 

òfans.ó   There is so much to look forward to; itõs easy to let our enthusiasm for the summer programs and the new 

galleries dominate our every conversation.  Keep reaching out!! 

é.Traveling Museum  

Travelers through OõHare International 

Airport were the first to see the new 

Museum òroad showó set up in the 

middle of terminal 3.   

òThe exhibit definitely offered better 

insight and information on the Corpsõ 

past, present, and future activities,ó 

said Robert Kavka, a visitor to the Mu-

seumõs exhibit at OõHare. òIt also puts 

the word out that there is a Marine 

Corps museum out there and itõs open 

to the public for anyone who wants to 

learn more about the Marine Corps.ó 

More than 100,000 people were ex-

posed to the NMMC and Marine Corps 

history during the four days at OõHare. 

The exhibit was then packed up and 

moved to the Navy Pier in downtown 

Chicago for the final days of Marine 

Week. 

While the exhibit was static, the Ma-

rines in their period uniforms certainly 

were not.  They made appearances at 

the opening ceremonies at Daly Plaza, 

performances of the Marine Corps 

Drum and Bugle Corps and Silent Drill 

Platoon, as well as media events show-

casing the Osprey .   

The traveling exhibit, built in coopera-

tion with Headquarters Marine Corps 

Community Relations, will continue to 

be a part of Marine Week activities, 

with the next one scheduled for Boston 

in spring 2010.   

The exhibit will travel to field band per-

formances, air shows, and other 

events supported by the Corps.  It may 

also be used, either in part or in whole, 

for other events in the Museum and 

around the country. 
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Marines in period uniform pose with MSgt 

Kevin Buckles, assistant drum major for the 

Marine Corps Drum and Bugle Corps, follow-

ing a performance during Marine Week Chi-

cago 



Through the wheat and smoke, the U.S. Marines charge with a ferocity the war-hardened Germans have never seen. 

Dodging machine gun fire and grenades, heedless of the danger that awaits, they advance on the wall of trees just 

ahead. The year is 1918, and one of the bloodiest battles of World War I is unfolding in the wheat fields of Belleau Wood, 

France. Out of the yelling and explosions, one voice is heard above all 

the rest: òCut!ó  

We are suddenly transported to Inglewood Farm in Bealeton, Virginia, 

2009. A reenactment of the battle of Belleau Wood is being filmed for a 

new exhibit in the National Museum of the Marine Corps. This particular 

battle was the one that put the U.S. Marine Corps on the map. Against all 

odds, they pushed the German troops out of France in a 26-day-long on-

slaught that resulted in the bloodiest victory the Marines had seen to 

that point. They proved to be the fiercest competitors the Germans had 

ever faced, thereby resulting in the nickname Teufelhunde, or Devil 

Dogs. 

The new immersion exhibit in which this film will be featured will be the centerpiece of the new World War I gallery. It will 

give visitors the sense that they are witnessing the battle firsthand. They will be completely surrounded by the sounds of 

gunfire, explosions, and yelling, all from the perspective of the Germans. 

Forty Quantico-based Marines had the opportunity to play a role in his-

tory by portraying WWI Marines in the film. In the blazing sun, dressed 

head to toe in wool and leather, they spent a week crawling and running 

through mud and wheat up to their hips. With help from retired Marine 

Col Joseph Alexander, coauthor of Through the Wheat, a novel about 

Marines in WWI, they worked to make the film as historically accurate as 

possible. 

Despite the heat and uncomfortable circumstances, Staff Sergeant Todd 

Rapoza, who was featured as the gunnery sergeant, felt that participat-

ing in this film inspired a greater sense of renown for his brothers of the 

past. Of his participation he 

says, òThe Marines of WWI had the tenacity, discipline, and courage we Ma-

rines today try to emulate. To be a part of something that pays tribute to their 

spirit and sacrifice was truly a great honor.ó 

Batwin + Robin Productions, based in New York, has taken on the task of pro-

ducing the reenactment. They have worked with the Museum on all media and 

interactive programs that are currently on display, and they have the contract 

to produce audio-visual products for the next three galleries.  

Robin Silvestri, cofounder of B+R Productions, expressed the necessity of us-

ing real Marines as the actors in the film because they naturally move and 

speak as Marines. There is no questioning the authenticity of the perform-

ances that were given. She says of working with them, òThey were the most 

dedicated ensemble of ôactorsõ I have ever worked with. They were simply 

amazing, and their enthusiasm contributed greatly to the success of the film.ó 

The final product will be two 90-second films, which will be shown on a rotating 

basis in the World War I gallery, scheduled to open in 2010. 

Teufelhunde Erinnern Sich an Belleau Wood 
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The German re-enactors in the gun nest with their 

Maxim, lovingly referred to as Maxine.  

Forty Quantico-based Marines had the opportunity to 

take part in history. 

The Marines provided an authenticity that 

could not have been portrayed by regular ac-

tors. 


